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Contents – identity and storytelling

1. Ice-breaking – one insight into you or your business (10 minutes)

2. Agenda setting – your issue (10 minutes)

3.   Identifying one action – (10 minutes)



David Ogilvy – identity and 
storytelling



Thought for the day

“The public is more interested in 

personalities than it is in 

corporations.”



Question for the day

What story are you telling about 

your own personality?
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The James Page’s CV

1. Went to school in Ramsgate

2. Read business studies/sociology at University in London

3. Trained at WPP

4. Worked in advertising and marketing

5. Sits on panels



The James Page’s story

1. Terrible student

2. Thanet’s ‘Paperboy of the Year’ (1975)

3. Saved by the kindness of a teacher in one moment

4. Returned to help regenerate Margate

5. Taking a masters in psychotherapy



Question for the day

What story are you telling about 

your own personality?
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Storytelling

“Each participant identifies an issue 

that they have faced in the course of 

their engagement with the process.”



Storytelling
• Overcoming the Monster: The hero has to defeat an evil force which 

threatens home. Think  Dracula, Star Wars or War of the Worlds

• Rags to Riches: The poor hero acquires power, loses it all and gains it 
back, growing as a person as a result. This could be  Cinderella, 
Great Expectations or Brewster's Millions 

• The Quest: The hero and her companions set out to acquire 
something or to get to a location. They face obstacles along the 
way. Think Lord of the Rings, Watership Down or Apocalypse Now

• Voyage and Return: The hero goes to a strange land and, after 
overcoming the threats it poses, returns with experience. This could 
be Alice in Wonderland, The Time Machine or The Hobbit



Storytelling
• Comedy: The hero triumphs over adverse circumstance, resulting in 

a successful or happy conclusion, like many romantic films. Such as 
Twelfth Night, Bridgette Jones Diary or Four Weddings

• Tragedy: The hero’s mistake which is their undoing evokes sympathy 
at their original mistake. Such as Jude the Obscure, Batman, Grand 
Designs, Escape to the Chateau

• Rebirth: Something forces the main character to change their ways 
and often become a better person. Think The Snow Queen, A 
Christmas Carol or Groundhog Day  



Storytelling

“Each participant identifies an issue 

that they have faced in the course of 

their engagement with the process.”
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Agenda setting

“The expert and the group work to 
identify one action to resolve a 

problem or move the business to the 

next level”



Storytelling – Place at Evoramonte



Storytelling – Place at Evoramonte
We are so fortunate to be able to live and work in this most beautiful spot – the tip-top of Evoramonte.
And hopefully we will see you here in person quite soon.

We spent years dreaming of starting a business and working together. We were not sure exactly what
sort of business we could run – but we wanted to do something together. It was most likely to be a café,
a bed and breakfast or a craft shop. The Place at Evoramonte has given us all three, and an olive grove
thrown in. We are so lucky. It has been such an adventure, from the time we first came to Portugal
exploring all the different regions until we finally discovered Evoramonte and all that the area has to offer.
It is everything we could have hoped for.

Now we live at the top of this fine mountain, next to the splendid castle at the start of the cobbled street.
A van comes occasionally to sell groceries in the village, the bread is sourced locally, we can stand and
see the vineyards that produce the wine, all our other suppliers are within a few miles – and everyday we
wake up and pinch ourselves to make sure that this special place where we work is also the place we
call home.

If you are interested in our mini-adventure in and around Evora, Estremoz and Evoramonte, take a look
at our Facebook page. But more importantly – do drop in when you find yourself in the area. Let’s see if
you too fall in love with this wonderful region.

https://www.facebook.com/The-Place-at-Evoramonte-1586319555024689/


PROFIT – Expert Dating Sessions
The role of identity and storytelling

Prepared for the Visit Kent

June, 2019


