
WOW PRODUCT CONTENT NEEDS EXPERIENCES EVENTS

IDEA SHORTLIST

Where do you need to focus your content needs? What currently
prevents you from shaping the right image around the experience
on offer, developing interest through deeper content or retaining
interest through social content?

Think hero, hub, hygiene content strategy!

- What do you feel you're currently missing out on?
- Where are the opportunities for your business?
- Are you in need of a stronger 'hero' brand video?
- Deeper 'hub' content & perspectives?
- ... or in need of better storytelling & social content?
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Think about what 'wow' product will help transform your
business and visitor experience? Think big here and consider
ambitious opportunities which will set you apart and really
create awareness because of how compelling the experience
is?

- Consider tangible product experience
- Be strategic in short, medium & long-term development
- Think 'experiential' and 'transformational' encounters
- Aim to appeal to demanding millennial demographic

Consider how you can develop richer, more immersive experiences
and encounters, think about...

- Discovery trails
- Product pairings with other businesses
- Behind the scenes or 'get to know' activities
- Value creation 'I want to learn' - 'I want to experience'

Think about how you can enhance the overall experience to appeal
more to a more demanding, socially conscious millennial consumer.

Consider how events around the experience you offer can help
keep you 'top-of-mind' amongst potential visitors year round.
Think about the 'social content extensions' which naturally
develop from these opportunities and how you could 'plan and
exploit' the seasons and happenings in the calendar.

- Consider events, milestones & developments in your business
- Think about the seasons, special days, reasons to celebrate
- Consider which content & stories can be planned in advance
- How can you 'go live' and be right in the story?

Open Ideation | Opportunity Session In the idea and concept development stage, write down ideas around developing a new product, experience or
content idea. Write down ideas individually first and then discuss them as a group.
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